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From library school to the 
marketing department.
What we’re about to share with you:

● EGPL once upon a time

● Examples of before and afters

● Core elements of design

● Tips for implementing design/marketing change
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WHAT DOES
THIS  ACTUALLY MEAN? Lessons learned and rules to live by.

EGPL’s original logo from 1985 - 2012

● Brand consistency

● Created Annual Marketing Plan

● Easy to use templates & common fonts

● Stock images and graphics

● Developed a full time role that supports the marketing department (now there’s two!) 

● Requested more financial support

● Professional development opportunities



Make it simple, but significant

-Don Draper“ “



IDEAS TO HELP
GUIDE YOU and things to think about along the way
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Just because you don’t have the most 
expensive design software doesn’t mean you 
can’t create beautiful work. 
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Balance
The Rule of Thirds
Scale
Contrast
Blank Space
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The distribution of the visual weight of objects, 
colours, textures, and space.
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The Rule of Thirds
A rule applying to the process of composing your 
work. 
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Scale
The importance of scaling up and scaling down. 
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Scale
The importance of scaling up and scaling down. 
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Contrast
More than just black or white and big and small. Use 
this in a balanced approach because too much of a 
good thing can quickly become a bad thing.
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Negative Space
Allow visual breaks so that your eye can breath 
before moving on to the next piece of information. 



Stay organized.



TOOLS &
RESOURCES
Our most commonly used tools:

PHOTOS & GRAPHICS

● Unsplash
● Pixabay
● The Noun Project
● Dafont
● iStock

SOFTWARE

● Gimp
● Pixlr & Pixlr Express
● Designer.io
● Canva
● Publisher
● Indesign
● Tech Soup

IDEAS & iNSPIRATION

● Pinterest Design Boards
● Dribble
● QBN
● Registered Graphic Designers



Total Library Budget: $1.6 million
Annual Marketing Budget: $8,000

iStock images: $199
Full Colour Program Guide: $4,855
Cricut Asset Plan: $120
Facebook Boosts: $100
Merchandise: $300
Advertisements in local paper: $2,430

Program Guide Budget Range: $2,400-$4,855

BUDGET

Get it from The noun project



POWERED
BY THE PEOPLE

Demonstrations



POWERED
BY THE PEOPLE

Share some of your experience with 
marketing and tell us about a lesson that 
you’ve learned or a tool that you can’t live 
without.  



Angela Ramsey: aramsey@egpl.ca

Stephanie Clare: sclare@egpl.ca

CONTACT 
INFORMATION
Get in touch! We’d love to connect.

mailto:aramsey@egpl.ca
mailto:sclare@egpl.ca

